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POINT is an all-in-one free 
volunteer management 
platform. 
 
We provide the POINT 
volunteer app, website 
integration, and powerful 
admin dashboard for free 
to all local nonprofits.  

 

 

What’s POINT?



Create a starting point 
for younger people to 
engage with local 
community nonprofits.  
 
(There’s an app for everything else).  

   ?

We started with a volunteer app. 
Why POINT



Volunteer platform + Donation CRM

79 percent of volunteers 
also donate to the 
organization. 
 
Volunteers donate 10x 
more than non-volunteers. 
 

Kindful + POINT Integration



👋  

How to Recruit &  
Engage Younger Volunteers 



How to engage millennial and GenZ volunteers. 
Let’s Get Started 

1. Why engage younger volunteers? 
2. About the next generations 
3. Volunteer trends 
4. How to market 
5. Why “Experience” Matters



Why Younger  
Volunteers Matter

1. Future of our organizations 
2. COVID volunteer shortages 



  

👉 2. About Millennials  
     and GenZ 



The next generation: GenZ (1995- 2010)

Authentic 
Anxious 
Cynical 

Why doesn’t GenZ volunteer?

Anxiety, Online Activism, Digital Frustration 
 
Why does GenZ volunteer?  
Required, Resume, Experience, Personal Brand

2. About

Idealist 
Knowledgeable 
“Cancel Culture” 



“Passionate about issues, not institutions” 
 
Millennials: Equality, Healthcare, Education, Employment, Environment  
 
GenZ: Mental Health, Education, Economic Security, Equality, and Environment.  

Sources: Case Foundation (150,000 Millennial Participant Study) and Annie E Casey Foundation 

What the next generation cares about 
2. About



  

👉3. Millennials and GenZ 
     Volunteer Trends 



Active Volunteers 
3. Volunteer Trends 

Volunteers under the age of 24 
account for 22.6% of all volunteers. 
 
One-third of millennials volunteered  
11 hours or more in 2017.  
 
67% of people found volunteer 
opportunities online in 2014.  
 
35% of millennials said one of the 
 reasons they volunteer is to socialize. 
(Sterling Volunteers)  

 



Active Volunteers 
3. Volunteer Trends 

Climate/Environmental volunteer  
opportunities are most popular 

 
Traditional volunteer experiences 
are least popular  
(Community Kitchens, Pantries, Fundraisers) 

 



What makes millennials and GenZers volunteer
3. Impetus 

1. Social Pressure/Opportunity  
2. Personal Invite  
3. School/Employer Pressure 
4. Ease of Sign Up  

* Anxiety  



What makes millennials and GenZers volunteer
… Ease of Signup

Mobile volunteer signups 
meet younger generations 
where they are.  
 
(Which is on their phones).  

Shameless 
 Plug HERE



  

👉 4. Marketing and  
Volunteer Recruitment  



Think  
Impact and Information 
when marketing





Marketing and Volunteer Recruitment 
4. Social Media Channels



Think of young volunteers 
as advocates and future 
 donors when recruiting 



Marketing and Volunteer Recruitment 
4. Phrasing

When listing volunteer 
opportunities: 

1. Start with a verb first  
2. Include who’s          

receiving help 
3. Give them details 



Marketing and Volunteer Recruitment 
4. Phrasing

Pack Diapers for Single Moms



Marketing and Volunteer Recruitment 
4. Visual Importance



Marketing and Volunteer Recruitment 
4. Visual Importance



  

👉5. Why the volunteer  
     experience matters 



5. Experience 



5. Experience 

A. Easy signup



B. Authentic Host

5. Experience 

A. Easy signup



C. Intro, Impact + Information

B. Authentic Host

5. Experience 

A. Easy signup



C. Intro, Impact + Information

D. Efficiency/Enjoyment 
B. Authentic Host

5. Experience 

A. Easy signup



75% of working millennials say 
they would volunteer more if  
they better understood the 
impact they were making. 



Madison Mikhail Bush 
POINT Founder & CEO

  

pointapp.org/nonprofits 
@pointapp 

http://pointapp.org/nonprofits


When a company buys a 
subscription to POINT, we 
gift the nonprofit POINT 
platform to registered 
501(c)3 nonprofits for free.  

 

Our Buy+Give Model



POINT powers 

How we can helpCase Study


