
Welcome to 
Bloomerang Academy

Thank you for joining us! Please drop into the chat 
and tell us where you are joining us from and what 

the weather is like where you are!

 



Ask questions

Live Transcript

Share ideas

Housekeeping 



Housekeeping 

We will share the slides and recording of this session with you via 
email later today. 

Dial in audio access: +1 669 900 6833

Any questions we are not able to answer live or in the Q&A will 
be addressed after the session via a follow-up. 

If you need further assistance, please reach out to 
support@bloomerang.com. Our support team is amazing! 

mailto:support@bloomerang.com


Emails Part 2 



What will we cover 
today?

1. Email Design Tips and 
Samples

2. Best Practices for Email 
3. Designing Your Email in 

Bloomerang
4. Email Filtering & Reports
5. Email Updates



Design Tips and Samples



Jump In with the 
Right Mentality!
● There are many different ways to 

achieve the same end goal.
● Email design is art. You will need 

to “get your hands dirty” and 
experiment with your design 
elements to achieve the results 
you want.

● The final product may not look 
exactly the way you pictured it in 
your head - you will likely need 
to compromise in some areas 
due to the way the software is 
constructed.



Readability

● Move a reader’s eyes across the page
● No more than 2 Fonts, 3 Colors
● Obvious links (Keep them clear and near the 

top!)
● 5 or fewer stories/calls to action
● Simplify and shorten



Image Best Practices
● Spam filters don’t like image-only 

emails
● Banner width at 500-800px
● For a two-column layout, use images 

that are a maximum of 265 pixels 
wide.

● For a thin/wide layout, use images 
that are a maximum of 165 pixels 
wide for the thin column and 375 
pixels wide for the wide column.

PRO TIP: The recommended text 
to image ratio is 60:40. Images 
are important but text should 
still have center stage!



Before…



After…



Before…

Before & After End Of Year 
Appeal Makeovers

https://bloomerang.co/blog/before-after-end-of-year-appeal-makeover/
https://bloomerang.co/blog/before-after-end-of-year-appeal-makeover/


After…



Designing in Bloomerang
● Layout and Structure–Variables that make a difference include:

○ Physical placement of every element
○ Compelling, emotional photos
○ Provocative, storytelling captions, word choice, fonts and 

type size
○ Color and contrast

● Design Elements:
○ Images
○ Videos
○ Buttons
○ Social Media buttons
PRO TIP: Keep your most important info, including your 
donation button, above the scroll. Not everyone will 
scroll down further.

Low Click-Through Rates on Email Campaigns (Ask the Expert)

https://neilpatel.com/blog/shocking-truth-about-graphics/
https://bloomerang.co/blog/4-ways-to-make-your-nonprofits-photography-stand-out/
https://clairification.com/2017/11/07/3-word-recipe-guaranteed-raise-money-2/
https://clairification.com/2017/11/07/3-word-recipe-guaranteed-raise-money-2/
https://www.omnisend.com/blog/email-safe-fonts-vs-custom-fonts/
https://www.omnisend.com/blog/email-safe-fonts-vs-custom-fonts/
https://proactivecontent.net/donate-button-statistics-ideas-recommendations-evaluation/
https://bloomerang.co/blog/ask-an-expert-low-click-through-rates-on-email-campaigns/


Into the database we go! 



Once the email is 
sent…



What You’ll See In-App



Deliverability Specifics

● Delivered: Success! Your email made it to the 
recipient. NOTE: That does not necessarily mean 
it’s in their main inbox. It could be in a different 
folder.

● Bounced: The email failed to reach its 
destination. If you try to email them again, we 
will still try to deliver. If it keeps bouncing, it will 
eventually drop.

● Dropped: Since it has been established that this 
is undeliverable (has bounced in the past), we 
did not attempt to send.



Report On Emails

Examples of reports you 
can create:

● People who opened a 
specific email

● People who have 
opted out of email

● People who have 
received emails, but 
have never opened 
any of them



Into the database we go! 



Release 1: 
● Improved usability of existing workflow,

language, Actions, Email home page

Release 2: 
● New & Enhanced Content editing

+ Refreshing layout templates 

Release 3: 
● Adding new layout templates. 

Adding a new workflow to
create your own branded templates

Timing: Slated for Q2 which is May-June

Exciting news to share! 
New features to build Engaging Emails

 faster and easier! 

WOW!!

YES!!!

We’re 
listening! 



Release 1: 
● Improved organization of features to make your 

workflows easier
● Intentional template section to allow for creation of 

your own templates in Release 3
● Improved discoverability of email functionality 

(search based on type and purpose)
● Other relevant changes to user interface and 

structure to allow for ease of use

Email enhancements



Release 2: (hang onto your hats!)  
● Additional content block types to allow for more 

modern content creation 
○ Icons, gifs & stickers–oh, my!
○ Additional standard fonts
○ Background images and image filters

● Mobile design and preview while editing
● Editable “Contact Us” email block
● Write with AI option
● New and updated templates

Email enhancements



Release 3: 
● The introduction of true email templates

○ Save your custom content as true templates to 
be used as a starting point for new emails. 

○ This is a foundational feature for more email 
functionality throughout the product.

Email enhancements



Resources
Bloomerang Knowledgebase and Support Portal



Live Chat has a new look and a 
new location! 



Resources

Knowledgebase
Creating Emails Part 1

**Email Message Templates

Create an Email Template

Track and Report on Emails

Handle Bounced and Dropped 
Emails

Find and Handle Bad Email 
Addresses

Other Resources
When Your Nonprofit Can And Cannot 
Send An Email

How to Create a Successful 
Fundraising Email

Nonprofit Email Communication Truth: 
Quantity Is As Important As Quality

How to Get More People to Open Your 
Nonprofit Email

10 Steps To A Successful Fundraising 
Appeal Email

Using Segmentation To Boost 
Engagement In Email Campaigns

7 Email Marketing Myths That Are 
Hurting Your Fundraising Efforts

https://bloomerang.co/academy/creating-emails-part-1-04-11/
https://support.bloomerang.co/s/article/5000553480
https://support.bloomerang.co/s/article/5000553466
https://support.bloomerang.co/s/article/5000692757
https://support.bloomerang.co/s/article/13000006682
https://support.bloomerang.co/s/article/13000006682
https://support.bloomerang.co/s/article/13000050260
https://support.bloomerang.co/s/article/13000050260
https://bloomerang.co/blog/guide-when-your-nonprofit-can-and-cannot-send-an-email/
https://bloomerang.co/blog/guide-when-your-nonprofit-can-and-cannot-send-an-email/
https://bloomerang.co/blog/how-to-create-a-successful-fundraising-email/
https://bloomerang.co/blog/how-to-create-a-successful-fundraising-email/
https://bloomerang.co/blog/nonprofit-email-communication-truth-quantity-is-as-important-as-quality/
https://bloomerang.co/blog/nonprofit-email-communication-truth-quantity-is-as-important-as-quality/
https://bloomerang.co/blog/how-to-get-more-people-to-open-your-nonprofit-email/
https://bloomerang.co/blog/how-to-get-more-people-to-open-your-nonprofit-email/
https://bloomerang.co/blog/10-steps-to-a-successful-fundraising-email/
https://bloomerang.co/blog/10-steps-to-a-successful-fundraising-email/
https://bloomerang.co/blog/using-segmentation-to-boost-nonprofit-email-campaigns/
https://bloomerang.co/blog/using-segmentation-to-boost-nonprofit-email-campaigns/
https://bloomerang.co/blog/7-email-marketing-myths-that-are-hurting-your-fundraising-efforts/
https://bloomerang.co/blog/7-email-marketing-myths-that-are-hurting-your-fundraising-efforts/


Thank you for attending! 
 

AND thank you for all you do for 
your communities!

Visit our website to see more upcoming 

Bloomerang Academy webinars! 


