
Welcome to 
Bloomerang Academy

Thank you for joining us! Please drop into the chat and tell us 
where you are joining us from and what the weather is like 

where you are today!



Ask questions

Live Transcript

Share ideas

Housekeeping 



Housekeeping 

We will share the slides and recording of this session with you via 
email later today. 

Dial in audio access: +1 669 900 6833

Any questions we are not able to answer live or in the Q&A will 
be addressed after the session via a follow-up. 

If you need further assistance, please reach out to 
support@bloomerang.com. Our support team is amazing! 

mailto:support@bloomerang.com


Poll



Justin ( JJ) Cook

● With Qgiv for over 5 years and a 
marketing professional for 8!

● Digital marketing and optimizing the user 
journey are my areas of expertise.

Director of Demand Generation



The Impact of Recurring Giving: 
How to Secure Long-Term 

Donations





GIVING PLATFORM

Connections that 
maximize impact

● Connect data, external tools, and teams

● Insights that lead to better results

● Automate & simplify your day-to-day

● Attract new supporters

● Increase fundraising revenue

One platform, limitless generosity





What will we 
cover today?

1. Tips for Asking for Recurring Gifts
a. What should you say?
b. How should you ask?
c. Why it is important and how it will help you 

raise more!
2. Tips for Your Donation Forms
3. Tips for Keeping Recurring Donors
4. How the combined solutions of Bloomerang + Qgiv 

will help you put relationships at the heart of 
fundraising

5. Q&A
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Poll: Who has asked 
their donors to give a 
recurring donation?
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Key Stats

FEP Report Q4 2023

+ Decline in new donors YoY is led by 
decreases in donors contributing 
less than $500.

+ Overall retention slightly decreased, 
but a bright spot is donors that 
give 7 or more gifts increased their 
contribution amount by 2%.

+ One-time donors are the largest 
donor group, accounting for 70.6% 
of donors.
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Why Recurring Gifts?

Recurring donors are more likely to 
support their favored nonprofit 
beyond one year.

2x

Average retention rate for monthly 
donors after one year.80%+

Reason #1: Recurring Donors Stay 
Longer
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Why Recurring Gifts?

Over the course of a year, recurring 
donors give 42% more than one-time 
donors.

42%

Recurring donors give 5.4x more than 
one-time donors over their lifetime.5.4x

Reason #2: Recurring Donors Give 
More
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Why Recurring Gifts?
Donor “A” gives a one-time gift: $100

Donor “B” creates a recurring gift of $12 for 12 
months: $144

Over 5 years:
● Donor A: $500
● Donor B: $720

Over 10 years:
● Donor A: $1,000
● Donor B: $1,420
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Tips for Asking for 
Recurring Gifts



Donation Forms | Event Registration 
Text Fundraising | Peer-to-Peer | Auctions

Tip #1: Send a Dedicated 
Appeal or Ask

Let donors know you’re looking for 
monthly or recurring donations!

+ Send through direct mail, email, or 
social posts 

+ Get specific about why donors 
should upgrade to a recurring gift

+ Special groups offer a sense of 
exclusivity and community
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Tip #2: Offer Incentives 
for Recurring Donors
Some incentives your organization can 
offer include:

+ Special newsletter

+ Downloadable content

+ Special invitations to donor 
appreciation events

+ Merchandise

+ The possibilities are endless!
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Tip #3: Show Recurring 
Gift Impact
Explaining the impact of a recurring gift 
increases the likelihood of donors 
upgrading to a recurring gift!

+ How does a recurring gift make a 
greater impact?

+ How can you show this?

+ Will donors sponsor a child? Animal?

+ What can be accomplished?

+ Show the impact!
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Recurring Donation 
Appeal Example
A great example of this is Rescue 
Ministries appeal during Giving Tuesday!

+ Added an impact statement at the top

+ A brief description of what a donation 
accomplishes and the benefit it 
provides

+ Added special text to their “donate 
monthly” section: “Greatest Impact”
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Tips for Donation Forms
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Tip #1: Add Recurring Gifts 
to Your Year-Round Form

Show donors that you have a recurring gift 
option by adding it to your year-round donation 
form!

+ Build awareness of recurring gifts and only 
default to recurring from a dedicated appeal

+ Make it easy to upgrade on your donation 
form

+ Use subtle reminders to encourage donors to 
upgrade
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Use Subtle Reminders

The recurring upgrade nudge is present 
throughout the donation journey!

+ Get creative like this organization did 
and create a customized nudge!

+ You can also see the organization 
changed “ongoing” to “monthly 
donation”
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Tip #2: Draw Attention 
to Recurring Options
There are a multitude of design elements 
you can use on your donation form to 
suggest upgrading:

+ Create a banner image and add a 
sentence or two about the significance 
of a recurring gift

+ Use impactful images tied to donation 
amounts

+ Use recurring upgrade nudges and 
prompts
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Add a Banner Image

Green City Marketing made there 
options very clear in the banner:

+ Added an impact statement at 
the top of the banner

+ Added the dollar amount tied to 
each donation

+ A brief description of what each 
donation accomplishes
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Add Images Tied to 
Donation Amounts

Let donors know you’re looking for 
monthly or recurring donations!

+ Send through direct mail, email, or 
social posts 

+ Get specific about why donors 
should upgrade to a recurring gift

+ Special groups offer a sense of 
exclusivity and community
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Make it Easy to 
Upgrade
The tabbed layout on Qgiv forms makes it easy for 
donors to switch between “one time” and “ongoing”

+ Multiple reminders are included throughout the 
donation journey to encourage upgrading!

+ Ongoing tab is present throughout the process

+ Recurring Upgrade Nudge is a subtle reminder

+ Recurring Upgrade Prompt appears at the end!
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Tip #3: Offer Giving 
Plans
With giving plans, donors can choose how and 
when they want to donate! A larger donation 
is broken down into installments.

+ Create giving plans for campaigns

+ Offer a “create your own” plan option

+ Enable multiple billing options so donors 
can choose the frequency of recurring gifts

+ Give donors a way to set their own start 
and end dates
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How to Create a Giving 
Plan
Creating a giving plan makes it easy 
for donors to select a pre-defined 
plan by your organization:

+ Donors can select how often to give

+ Add images to help donors 
understand their impact

+ Include text about the giving plan
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Allow Donors to Create 
Custom Plans
If donors decide they would like to 
create their own plan, it’s super 
easy for donors get set up.

+ Can choose the frequency they 
wish to give

+ Start and end dates

+ The donation button updates 
based on what the donor selects
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Tips for Keeping 
Recurring Donors
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Tip #1: Send a Special 
Receipt
The first step toward retention is building a 

receipt specific to recurring donors:

+ In your receipt, include a personalized 

salutation, sincere thank-you message, and an 

impact statement

+ Follow up with another thank-you message 

through email, social, or phone call
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Recurring Gift Receipts

Use the receipting tool to create receipts that 
will knock their socks off!

+ Create special receipts for recurring donors

+ Add conditional content that makes donors 
feel special

+ Add photos and links that show donors their 
impact

+ Update these periodically so they don’t get 
stale
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Tip #2: Use Segmentation to 
Update Sustaining Donors
Donors want to hear how their donation is 
making an impact.

+ Segment communications to recurring 
donors

+ Send sustaining donors periodic emails 
telling them what they’re achieving

+ Post updates on your organization through 
social media

+ Periodically ask sustaining donors to 
upgrade their gift amount
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Tip #3: Build an Outreach 
Plan for Lapsed Donors
It’s a big mistake to not reach out to 
lapsed donors! There are a multitude of 
reasons why a recurring gift was 
cancelled, but it never hurts to ask.

+ Set up automated receipts when 
donors are nearing the end of their 
recurring gift

+ Call recurring donors with lapsing gifts 
to personally ask to renew their gift
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Retain, Cultivate, and 
Wow Recurring Donors
Create specialized content that goes 
exclusively to sustaining donors

+ Pull lists of recurring donors 

+ Use a CRM integration or email 
integration to target loyal donors

+ Mention their ongoing support in future 
appeals

+ Thank them and send them regular 
updates



Resources & 
Next Steps



Additional Classes to Mark 
on Your Calendar!

Tools to Enhance Auction Revenue:
Make auctions top performing events

THURSDAY, JUNE 20 @ 11AM ET | 8AM PT
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Why Qgiv?
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Why Donation Forms?
Average one-time gift made through 
the Qgiv platform. 50% higher than 
the industry average.

$180

Average recurring gift made through 
the Qgiv platform. 4x higher than the 
industry average.

$108.56

Recurring donation prompts increase 
recurring donations by 25%.+25%

1.5x
Improve one-time conversion 

rates by 1.5x

3x
Improve recurring conversion 

rates by 3x
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"We were looking for a more robust 
peer-to-peer platform to integrate directly 
with our donor database, Bloomerang…I love 
this platform. It has all the features we were 
looking for...We primarily use the Qgiv platform 
for our annual signature fundraiser and 
peer-to-peer event, Dancing with the St. Louis 
Stars. The 2022 event grossed 
$736,000...Fundraising teams and participants 
were able to quickly set up their own 
fundraising pages, set goals, and track 
donations right on their page...This feature has 
saved our team a lot of time."

Abby Berger, 
Business Development Manager
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Qgiv + Bloomerang





Connected Donor Journey
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Donation 
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Donor

Major Donor

Major Donor
Journey
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Poll



Resources
Bloomerang Knowledgebase and Support Portal



Live Chat has a new look and a 
new location! 



Resources

Qgiv Basics

Online Giving webpage for Bloomerang

Bloomerang + Qgiv

Bloomerang Acquires Qgiv To Deliver The Sector’s First 
Giving Platform

https://support.bloomerang.co/s/article/13000013800
https://bloomerang.co/product/online-giving/
https://bloomerang.co/learn/qgiv/?utm_medium=banner&utm_campaign=qgiv-annoucement-bar
https://bloomerang.co/blog/bloomerang-acquires-qgiv-to-deliver-the-sectors-first-giving-platform/
https://bloomerang.co/blog/bloomerang-acquires-qgiv-to-deliver-the-sectors-first-giving-platform/


Thank you for attending! 

And thank you for all you do in 
your communities! 

Visit our website to see more upcoming 

Bloomerang Academy webinars! 


