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Timesaving
email tools

Sign up
strategies to
grow a list &
boost
delivery

How to write
click worthy
emails & avoid

the spam filter E mail

myths 1

busted! Q&A

Raise More Gifts from Your Emall

Subscribers

GetOl A A U ddbradhelntihcdr@yhandouts



Want more Rachel in your life?

Create a

Doing Donor Culture of Makeover

Philanthropy

Surveys My Board

-

May

www.LeagueofExtraordinaryFundraisecem



Download guide -> rachelmuir.com/email

Ractel

Time Saving Tools to Create Subject lines,
Test Deliverability & More

Quick! Save these free tools to your bookmarks toolbar

@ Active Campaign’s Subject Line Generator
™ p——

)
— & aa

® Sender Score - Free email IP reputation evaluation service from Validity

® Preview how your email looks across 90 different email clients with
Litmus (one week trial)

® See which gmail tab your email message will land in with Litmus

@ Test your domain reputation using Google Postmaster tools

EMAIL SURVIVAL Guide

www.rachelmuir.com | 2022 Rochel Muir May not be reprinted without Ouhor's consent




How to writeclickworthyemails &
a pep talk to send them

Download the emall guides rachelmuir.com/email



That carrot is your subject line
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WELL OPE.N I@
OPEN IT. OP&NI IT




The harsh reality of an email inbox







Subject line strategies

Strategies Tips
APer sonalized: @H Vﬁfkfée"ﬁead(hbest of O
%firstname%? o ADond6t make it *al

AFl att er y %firdiname%l o Vi e getinspired by other senders
AAngerriThis cano6t kdap,haPPERHNG, a2 o

to dogs! o A 15-50 characters or 5-7 words
AUrgency:i[ 48 hours | ¢fabde coMréafional tone
TWECE the diff er enier&PamB subject lines

ACuriosity:Ai Thi s doesn’ A Pa§ £tBnfof to the preview text

oftenéo A Personalize

ABrevity: i.e. A siak9duRelr-WBuidJou BpRrilsh ©

AScarcity: fADondét miss out! o



Your iInbox = subject line inspiration

new hand soaps. (you know what that means...)
From: "Forever 21" <Forever21@i.forever21.com>

Date: July 12, 2019 at 11:39:53 AM EDT Bath & Body Works <bathandbodyworks@e2.bathandbodymorks.com
To: <rachelmmuir@gmail.com> to RACHEL ~

Subject: We're total mind readers, we know! 9

Surprise!! FATN ) D inbox » Pro tip: Keep a

spreadsheet of your
favorite subject lines

zé” Felt
AA Brighten your BFF's day. DOOOQOO IT. 3AY "THANK YOU" LIKE A PROl"

Green Chef «” Yes, we do that! -

Girlstart 2 Summer is here -- and so are these Girlstart events!-

Dem Redistricting H. Brett Kavanaugh's going to hate this:

Wayfair Yesss! New toilet seats have arrived -



Write like you talk. Be warm, relatable & carir
AND a real person.

$1 x1 11T AA Ol rAchdihtuiocor@hakdAuls



Tips for the sender

Do this NOT this

4

From: "Big Brothers Big Sisters" <donotreply@bbbs.org>
S_ ’[ f . bI Date: July 15, 2015 at 4:53:09 PM CDT
IaN It Trom a recognizaple To: "Jeff Giddens" <jeff@nextafter.com>
g g Subject: Big Impacts: A Bond Nearly Three Decades Strong
Reply-To: <donotrepl\v@bbbs.om>

person (not e Oorgo)

Write in 15t person

SEER U A=Y RSl I 699 of people open email

based on the sender

Use handwritten signature
Image + thumbnail, smiling
Image of your signer try

Www.wisestamp.com



and After Email
Appeal Makeover

In your guide!

The Before Rachelmuir.com/emai
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A8  Justice ‘ b

“This second
chance allows me
to look forward
instead of always
looking over my
shoulder.”

e |

Dear Claire and Mark,

This holiday season, you can give the gift of a second chance!

Most Americans believe that people deserve 3 second chance - that 2
simple mistake shouldn’t be allowed to ruin our lives.
e——

When Jim's dad died in the 90's, Jim turned to drugs to cope. Despite
20 years of sobriety, Jim’s past still haunts him on every job and
housing application. In October, that all changed. By attending a
Justice Bus clinic in Stockton, CA, Jim was finally able to get the
second chance he should have been given decades ago.

This December, Jim - freshly hired - is returning this gift by buying
his daughter the soccer cleats she needs to follow her dreams of
being on the US women'’s national team.

Your donation today will make sure that hundreds more are given
the second chance they deserve.

Give the Giftof a -

SECOND CHANCE

Q Emotional, Resonant Subject Line.

e Visual + Caption. Makes the Case! O n e_j u St | Ce

We all make
mistakes

Many thanks and happy holidays,

Ao

Julia R. Wilson
CEO

P.S. It's easy to donate online on our secure donation page.
Your donation before December 31st will be matched by a group
of committed supporters. Don't give up this chance to have
double the impact. Thank you!

Urgency. Leverage.

Our Contact Information

\_':-_._- e

33 California Street, Suite 815

13
WWW_O0E]

o Clear problem Clear solution.

o Clear what action donor should take.

Source:Bloomerangblog, Claire Axelroc



The #1 thing you can do to
BOOST del i ver

Have a*great* email
reputation.

. How do | get one?

Get people to open as
" many of your emails as
possible!




Personalize salutation withSlhame

Control

At the beginning of October, our goal was to reach as many women as possible

with our new eBook, What Every Woman Needs fo Know.

Now that Breast Cancer Awareness Month has come to an end, we |
to let you know that we exceeded our expectations.

Thanks to the generog
massive success!

270% Increase In
clicks

But that doesn't mean
women to take contro

You can help us do this at any time—every dollar you give means that more
women can be proactive about their health.

We'd also love it if you shared What Every Woman Needs to Know on
Facebook...just click here and share it with your friends!

Thanks for joining us!
Candice Boeck

Donor Relations Manager
National Breast Cancer Foundation

Treatment

Hi Jeff,

At the beginning of October, our goal was to reach as many women as possible
with our new eBook, What Every Woman Needs to Know.

Now that Breast Cancer Awareness Month has come to an end, we just wanted
to let you know that we exceeded our expectations.

Thanks to the generosity of donors around the country, the campaign was a
massive success!

But that doesn't mean we can stop working hard to educate and empower
women to take control of their own breast health.

You can help us do this at any time—every dollar you give means that more
women can be proactive about their health.

We'd also love it if you shared What Every Woman Needs to Know on
Facebook...just click here and share it with your friends!

Thanks for joining us!

Candice Boeck
Donor Relations Manager
National Breast Cancer Foundation

Source: Next After



Use personalization in subject line

Control Treatment

{Back Inbox Edit

{Back Inbox Edit

® Camille Scheel
You amaze me, Jeff

® Sona Mehring
Moms = The ® of CaringBridge

137% Increase In

opens

Source: Next After



Campaign Summary

Subject

"T'm in love with %FIRSTHMAMEZa!" (—\

Quick, %FIRSTNAME 0-

Preheader text €@

Think of someone whose business you like. Someone
you follow and admire.

Mow, think of what you really like about them.

Why them, and not someone else who does the same
thing?

Personalize If you know their na

| AA Ol rAchdlhtuiOcorhaidAuls




Be ready w/thanks (landing page, autoresponde
Clear Call to Action (CTA) & Ask OFTEN (3x)

Tie ask to something tangible

Keep itskimmable(1-2 sentence paragraphs)

Need to come from a human with real email

Personalize subject line w/first name If can

Extra attention to subject line & P.S.

Write like you talk




3. Please, stand up for
your values today.

1. NPl ease, raadk
gift to Save the Penguins

today. o 2. Please, stand with

penguins today.
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How much
email 1S too
much?

How do | gebut of
the spam filter
(promotions tab)’P R

-~



Quiz: 2 magic words for email deliverability

AR

GET TICKETS

GOOD REPUTATION




Want better emall deliverability?

Write -
clickworthy end more
emails of them

\*-w)
A



Myths & Truths About Emall

WHEN I!li
_\\ . Bt . |

—

'.. ‘?w . V"\'
- \%" o A
" SPANKGCOME OFF <«
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- NOT SENDING OFTEN WILL HELP

MY OPEN RATE




Ractel

LV_J
FACT:

Sending less frequently actually hurts your reputation.

Providers penalize senderhosemaill is opened at a low
rate.

Translation: Sending LESBa@l means people are LESS
likely toopen your emaills.

Download the emall guide->rachelmuir.com/email



HOW MUCH EMAIL
IS TO MUCH
EMAIL?




Think you send too much email?

The Minimum

Today £ » Decembar 2017 Dy Wi Month 4Wesks  Apenda Mora Lr-
Bun Man Tue Wed Thu Fri Sal
o 2 D1
12 13
0 b 23
24 25 bt -l 25 25 30




iInk again!

+ Hide the calendar list

Sun Mon Tue

Giving Tues TC

Snap match 1

Snap motch 4 Snap match 5

@Card 8 non donor

eCard A non donor

December 2017 Today

Wed Thu

Giving Tues TY

Snap match 2 Snap match 3

Snap match 6
oCard C non donor

¢Card 1 non donor

TY Vidgo non ask

eCard full filg

N
EQY 8
EQY 9
EQY 10
EOY 1

Snap match 7 Donors

1+ 20
Snap match B Donors

eCard 2 non danor

% 7
EOY1 EQY 2

Snap match 9 Donors

¢Card 3 non donors

Fn Set
December 1 2
8 9
“ 15 -]

eCord full file

21 22

eCard full fie eCard full file

:
| ﬁ

EQY3 EOY S

EQY 7




Source: Jay Schwedelson, World Data
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Really? i | | | ‘
JayS@CorpWD.com @Worldata W=rldat.a.

£ # I 4x’s Per Week? |
4 6 7 8 9101112131415161718192021222324252627 282930
www.JaySchwedelson.com



http://www.jayschwedelson.com/

How many emails
dotheysenda __
month? Y

AAAAAAAA
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30x’s a Month - Everyday???

| MAGNOLIA:
Magnolia Inbox Free shipping on rugs, pillows & throws - The makings of a cozy space
Magnolia Inbox The year you plant that garden - With tools to help along the way Imag
Magnolia Inbox See the new rug collections - Plus, free shipping! It's textiles week! Fre
Magnolia Inbox Book your summer getaway - Summer 2021 dates are now available B
Magnolia Inbox [Video] Chip’s new book (and his surprise) - 10 copies include a prize from Chip

Download the email guide->rachelmuir.com/email



\bhbbbsvbsbbbbdbbbovbbhbdanhnondddundnaaddasds

| esson: write value %
rich greatemail &
send more of It



Ractel
| might offend

someone!

Download the email guide>rachelmuir.com/email
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Youcan PLEASE
SOME OF THE PEOPLE

ALL OF THE TIME, ——
You can PLEASE

ALL OF THE PEOPLE

SOME OF THE TIME, -

Butyou can' t PLEASE

n\\OF THE PEOP £
ALLOFTHETIME. ——




WHAT IF | MAKE A

MISTAKE?

-
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YOU WILL MAKE MISTAKES
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Fact: Lhsubscribes
from your emall
link have no effectji#=
on reputation or
deliverability. |

s,

Fact: Lhsubscribes
make your list
cleaner (and

\ cheaper!).

:
y



Sobering vanity email myths




Myth: The value
IS In the numbers



